Weird Email
Angle Generator

Beginner Guide, Setup Manual &
Best-Practices Playbook

This guide walks you through everything you need to get started
with the Weird Email Angle Generator. You'll learn how to set up
the GPT, what files it needs, how the user flow works, and how to
get higher-level, less generic 5-email campaigns from any offer.
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1. What This GPT Does

This GPT turns your uploaded offer material into strange
but commercially smart email angle campaigns. It's

designed to help you get stronger hooks without losing
the offer itself.

@ A. The Core Job @ B. What It Accepts

Analyze uploaded sales pages, VSLs, ads,
landing pages, or product descriptions in -

the background

Sales pages Offer docs VSL transcripts

Expand one chosen angle into a full 5-email Landing pages Product
campaign after asking the user for length,

CTA link, and sign-off name 4 g
Keep the copy offer-aware, niche-aware, »

each previewed with 5 subject/preview pairs

Generate 7 different weird angle campaigns, E

descriptions

and commercially useful instead of generic Email promos Launch pages Marketing notes

C. Who It Is For & ) D.Important: It Is Not Just For One Niche

Great Fit a Use Cases This GPT adapts to your uploaded niche. It will not default to
PLR, WarriorPlus, MMO, or affiliate language unless your

Cre'-:intors fourches materials clearly signal that world.
Affiliate marketers Evergreen promos

PLR sellers Affiliate pushes
SaaSs founders Bonus campaigns @ It supports many niches, including:

Gaackes Nurture sequences Al Saa$ Health Wellness Beauty

Agencies Objection emails
Product creators by
Reactivation

Newsletter writers : Ecommerce Local Business Education Pets
» Angle testing
Ecommerce marketers Food Travel And More

o What Makes It Different
Built-in rules for

Weird angle thinking bl 5-?ma|'l ; ﬁuestlon-by«questlcn it stronger subject lines,
that grabs attention o i SMIEIL QWEYEL wa reviews, bullets,
e that builds, proves, the right outputs & P y :

and sparks curiosi ian-
" id and closes fast, step by step f;?;:j:ef;s::::ﬁﬁon

Personal Development Finance | Ceaching




2. How To Set Up
The GPT In ChatGPT Builder

Setup is simple once each piece has a clear job. Follow this checklist
to configure your GPT properly and keep it focused on delivering
high-quality, weird email angle campaigns.

Builder Setup Checklist Recommended Simple
Configuration

Title — use “Weird Email Angle Generator” File uploads on
or your preferred branded name

Web search optional
e Short Description — make it clear that users
upload offer content and receive weird Actions off
angle campaigns
Keep the builder clean
0 Instructions — paste the main instructions
file here Use Knowledge for examples,

not for random clutter
o Conversation Starters — keep them

short and upload-focused

o Knowledge Files — upload the supporting Conversation Starter Tips

docs that teach style, examples, and user flow

P Upload your sales page for 7 weird angles
Capabilities — keep unnecessary tools off

unless you truly need them ; ; .
¥ y Turn this offer into strange email hooks

o Actions — usually not needed for this GPT
Find angle campaigns from this product page

e Save and test — run a simple upload to
confirm the flow works Build weird 5-email campaigns from my offer
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No upload: After upload: After angle choice: Then: it should ask for Finally: it should output

it should ask for it should show it should ask for CTA link and the full 5-email
content only 7 angle campaigns length sign-off name campaign

Most GPT issues come from overcomplicated instructions or conflicting
knowledge files. The cleanest builder setup usually wins.

Beginner Tip




3. Your Files Explained

The GPT works best when each file has one clear purpose. The instructions
control behavior, while the knowledge files teach tone, examples, and flow.

01 — Instructions

This is the command center. It tells the GPT what to do, what to output,
what questions to ask, what rules matter, and how the selection flow
should work. Short, focused instructions are usually better than

giant instruction dumps.

02 — Weird Email Style Guide

This file defines the writing standard: offer-oriented subjects, stronger previews,
selective bolding, bullet usage, sign-off variation, anti-repetition, niche adaptation,
and overall copy quality.

03 — Full Email Examples By Length

This file shows the GPT what Micro, Short, Medium, Long, and Deep Promo
should actually feel like. Examples matter because they shape rhythm, depth,
formatting, and structure.

04 — Weird Angle Campaign Examples

This file teaches the GPT how to create strong angle campaigns across
many niches. Broad, multi-niche examples help prevent the GPT from
defaulting to one market.

05 — User Flow

This file locks in the question order. It helps the GPT ask one thing at a time:
angle choice, then length, then CTA link, then sign-off name,
then post-campaign next steps.

Why Knowledge Files Matter What To Avoid

They give the GPT taste and examples €© Duplicate files

They reduce generic output € Outdated versions

They reinforce consistency across niches © Random unrelated documents
They support quality without bloating © Niche-biased examples only
the instructions © Conflicting rule sets




4. The Question
Flow Step By Step

The GPT asks one question at a time so you always know what to do
next. This keeps the process simple, focused, and never overwhelming.

The GPT should reply only:

No Upload Yet “Please upload a sales page or
marketing content first so | can
generate the weird email angles.”

The One Of Each Option

It should output 7 weird angle
After Upload campaigns, each previewed with
e 5 emails using Subject and
Preview only.

Email 1 = Micro

Email 2 = Short

f

sclceeoo

You reply with 1, 2, 3, 4, 5, 6,
or7.

Choose An Angle Email 3 = Medium

Email 4 = Long

Choose campaign Show the si.x options: Micro,
ort, Medium, Long, Deep
Length Short, Med Long, D

Promo, or One of each. Email 5 = Deep Promo

Provide The The GPT asks what link
you want to use inside

CTA Link the CTA.
Why This Flow Works

Provide The The GPT asks what name

: you want to use at the end
s'Q"'Oﬂ: Name of the emails.

rd

Less confusion - one clear
question at a time.

Fa

Get The Full The GPT writes all 5 emails
5-Email Campaign  for the chosen angle.

Cleaner output - the GPT gets
exactly what it needs.

Fewer missing details — nothing

Expand another angle, edit the important is skipped.

Choose What campaign, rewrite with more

Happens Next punch, or generate a fresh
7-angle set.

o
v
o
0
.
o
o
o

A more guided beginner
experience from start to finish.

00000 000000

If you already give the angle, length, link, and name in one message,
the GPT should write the full campaign immediately.

Pro Tip
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5. How Campaign

Output Works

The GPT first shows 7 angle previews so you can compare options quickly.

After you pick one angle, it expands that angle into a full 5-email campaign,
with each email playing a specific role.

o What The User Sees First o The 5 Email Roles

-

Each of the 7 angle previews includes:
Angle name

Angle type

Core hook

Best use

Email 1 Subject and Preview
Email 2 Subject and Preview

Email 3 Subject and Preview

Email 4 Subject and Preview

Email 5 Subject and Preview

O
o
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G Campaign Length Options

40-75 words per email
75-125 words per email
125-220 words per email
250-450 words per email
500-750 words per email

Email 1 Micro, Email 2 Short,
Email 3 Medium, Email 4 Long,
Email 5 Deep Promo

Deep Promo

One of each

B4

Email 1 — Weird Curiosity Opener:
hooks attention and sells the main promise

Email 2 — Problem Twist:
sharpens the pain and tension

Email 3 — Mechanism / Proof Push:

shows how the offer works or why it is different

Email 4 — Gentle Urgency / Clesing Soon:
nudges action without sounding lazy or repetitive

Email 5 — Sharp Personal Close / Last Call:
drives the final click with stronger
emotional pressure

Micro, Short, and Medium should mainly

]

sell the offer

Long and Deep Promo can include more
of the full deliverable stack

For One of each, only Email 4 and Email 5
should carry fuller stack detail when

it makes sense

Never invent bonuses or deliverables

Simple Beginner Example

Subject
(Exanle]

Preview
(Example)

Stop Wasting Hours on Reports — Automate Them in 10 Minutes

See how teams are cutting reporting time in half with one simple Al assistant.
Takes less time than your next meeting.




6. The Copy Rules
That Keep It Strong

Better campaigns come from strong guardrails, not from random creativity.

These copy rules keep every email focused, relevant, and built to perform

across niches and angles.

@ o Offer-Oriented Subjects

® Subject lines should stay weird, but the
offer must still be recognizable

Subjects should usually include one
primary offer anchor

The subject should not sound
disconnected from what is being sold

@ e Selective Bolding

Only important elements should be bolded.

Example:

Subject: Your Al workflow has a leak

Preview: One manual step keeps dragging.

Do not bold full lines, paragraphs,
or entire hooks.

@ e Anti-Repetition Rules

® Vary openings, CTA language, emotional angle,
metaphor choice, and close style

Email 4 should feel like gentle urgency
Email 5 should feel like a sharp personal close

Avoid lazy repeats such as “still thinking?"
or “final nudge" across every angle

High-Level Copywriter Standard

7/ One
clear
tension

@ o Preview Text With Tension

Previews can be looser than subjects

They should add curiosity, stakes,
contrast, or emotional friction

Subjects and previews should not repeat
the same main keyword in the same email

@ e Bullets, Lists, and Formatting

Use dotted bullets for benefits, deliverables,
bonuses, proof, or objections

Use numbered bullets for steps, reasons,
and checklists

Use bullets when they improve clarity,
not just to fill space

Niche Adaptation and Safety

Do not default to PLR, WarriorPlus, MMO,
or affiliate language unless the upload
signals it

Match the uploaded niche's vocabulary
and buyer intent

Avoid fake claims, fake scarcity,

and risky promises

Stay commercially strong without
sounding like hype fog

One E V One clean

reason CTA
to click




7. Best Practices, Troubleshooting
& Final Checklist

The more useful this GPT becomes comes down to two things: the strength of the source

material you provide and the clarity of the follow-up inputs you give it. Strong inputs
create sharp angles. Clean follow-ups turn those angles into high-level, offer-aware emails.

-
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A. Best Practices For Better Output

Upload the strongest offer source you have, not a thin fragment
Keep your CTA link clean and final before expansion

Use a sign-off name that fits the brand voice

Pick a length based on the real job of the campaign

Review the angle previews before expanding

Keep testing different angles instead of forcing one weak idea

- ¥ C.Common Mistakes To Avoid

Uploading weak or incomplete content

Expecting the GPT to invent bonuses that were never mentioned
Letting every subject line sound disconnected from the offer
Repeating the same reminder language in every angle

Using bloated instructions and messy file sets

Forgetting to review whether the copy actually fits the niche

B. When To Use Each Length

Micro: fast curiosity and quick clicks

Short: simple promo pushes and compact sell-ins
Medium: balanced explanation and persuasion
Long: deeper persuasion and fuller stack handling

Deep Promo: strongest detail, fuller recap,
and heavier sales logic

D. Mini Example: Good Input - Better Qutput w

e Input idea: a SaaS tool that reduces manual reporting
@ Angle idea: “The Spreadsheet Still Thinks It's The Boss”
B24 Subject idea: Your **reporting dashboard** fights back

€) Preview idea: One manual step still runs the room.

This subject keeps the offer recognizable while
the preview adds tension.

Builder setup is clean, clear, and ready for any user

Instructions are updated and easy to follow

Flow has been tested from start to final email output
Outputs are readable, structured, and high-level

Subject lines stay offer-aware and easy to understand

Knowledge files are current and actually support the GPT

Campaign lengths are varied for different real-world needs

E. Final Checklist Before You Publish Or Share This GPT

MUK EE

B

The goal is not random weirdness. The goal is strange, memorable,

Final Thought

high-level email copy that makes people curious while still making

the offer obvious and click-worthy.




