GPT 6 — Promotional Scheduler

Step 1 — Import the card (first thing GPT 6 does)

GPT asks: Paste your Traffic Pack Card from GPT 5.
User pastes (mock): (Traffic Pack Card for niche “How to get free leads,” offer “OneDoc Al,” 6 posts + 6
scripts.)

Step 2 — Missing info check (Launch Date not in card)

GPT asks: What is the offer’s Launch Date (YYYY-MM-DD) in America/Toronto time?
User answers (mock): 2026-01-20

GPT asks: How many days do you want to promote before launch and after launch?
User (mock): (no preference given) - Default: 5 days before / 2 days after

GPT asks: How many posts per day do you want? (1 or 2)
User (mock): (no preference given) > Default: 1 per day

OUTPUT
A) Promotional Calendar (America/Toronto / ET)
Promo window: Jan 15, 2026 - Jan 22, 2026

e Pre-launch: Jan 15-19

e lLaunch day: Jan 20

e Post-launch: Jan 21-22
Cadence: 1 social post + 1 short daily
Email: Not provided in Traffic Pack Card



Date (ET)

2026-01-15

2026-01-16

2026-01-17

2026-01-18

2026-01-19

2026-01-20 (LAUNCH)

2026-01-21

2026-01-22

B) Scheduling Checklist (step-by-step)

1. Putyour opt-in page as the single destination in your link-in-bio.

Social Post

Post 1

Post 2

Post 3

Post 4

Post 5

Post 6

Post 1 (repeat)

Post 2 (repeat)

Video Short

Script 1
Script 2
Script 3
Script 4
Script 5

Script 6
Script 1 (repeat)

Script 2 (repr~t)
N

Email

Not provided

Not provided

Not provided

Not provided

Not provided

Not provided

Not provided

Not provided

Note

CTA — "Comment FREE" + link in bio

CTA — DM keyword + link in bio

CTA — comment keyword + link in bio

CTA — follow-up angle + link in bio

CTA — "choose your angle” + link in bi

Strongest “simple checklist” CTA + link
in bio
Repeat top-performing hook + link in

bio

Final push: clarity + urgency tone (no
fake scarcity)

2. Add UTM tracking to the link-in-bio URL (one for TikTok, one for Instagram, one for YouTube).

3. Queue Posts 1-6 on the scheduled dates (copy/paste exact text).

4. Record Scripts 1-6 exactly as written. Keep each near 60 seconds.

5. Pin a top comment under each post: “Grab the free resource — link in bio.”

6. Set a daily reminder to reply to comments/DMs within 1-2 hours.

7. Track results daily: views, profile clicks, opt-ins, and offer clicks.

8. On Launch Day (Jan 20), prioritize fastest engagement: reply immediately for the first hour.

C) PROMO SCHEDULE CARD (FINAL)

PROMO SCHEDULE CARD (FINAL)

e Niche: How to get free leads

e Best Trend: Strong lead magnet + consistent content + clean follow-up foundation

e Keywords: free leads, lead magnet, opt-in, email list, follow-up, scripts, templates

e Offer Name: OneDoc Al



Launch Date (ET): 2026-01-20
Promo Window: 5 days pre / 2 days post (Jan 15-22, 2026)
Posting Frequency: 1 social post + 1 short per day

Email: Not provided in Traffic Pack Card

CALENDAR (ET):

2026-01-15: Social Post 1 | Video Script 1 | Email: Not provided | Note: Comment “FREE” + link
in bio

2026-01-16: Social Post 2 | Video Script 2 | Email: Not provided | Note: DM keyword + link in bio
2026-01-17: Social Post 3 | Video Script 3 | Email: Not provided | Note: Narrow quick-win CTA +
link in bio

2026-01-18: Social Post 4 | Video Script 4 | Email: Not provided | Note: Follow-up gap angle +
link in bio

2026-01-19: Social Post 5 | Video Script 5 | Email: Not provided | Note: “One-problem” angle +
link in bio

2026-01-20 (LAUNCH): Social Post 6 | Video Script 6 | Email: Not provided | Note: Checklist CTA
+ link in bio

2026-01-21: Social Post 1 | Video Script 1 | Email: Not provided | Note: Repeat strongest
performer + link in bio

2026-01-22: Social Post 2 | Video Script 2 | Email: Not provided | Note: Final push tone (no fake
scarcity) + link in bio

Constraints/notes: No external links in posts. Use link-in-bio only. No invented claims or
bonuses.



